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ASSIGNMENT: PREPARE YOUR GRAPHIC DESIGN PITCH

INTRODUCTION

Present the company and follow the outline below:

e | was tasked to create /

e We had to do / to create

e the objective is to create...

e the customer /the client is...

e the demand was made by .../ was ordered by...
e thetargetis...

1. DESCRIBE THE WORKING PROCESS

What were the different steps you followed? (Use the document :”Graphic designer process steps”)
Here is some vocabulary:

e | did some research about the competition

e [started by... /| began by...

e the outcomes / the results of the brainstorming led me to...
e | was inspired by... / the inspiration came from ...

e |decided to ...

e | had theidea to....

o Jused..

2. PRESENTATION OF THE DIFFERENT VERSIONS

Present the versions you prepared and explain how you were inspired and justify your choices.
e The constraints were...
e | hadto face...
e | sketched the following versions / roughs...
e The colours I chose...
e the colours represent ...

3. PRESENTATION OF THE FINAL VERSION (most important part of the pitch)

Present the best version for your client and justify your choices

e | chose this rough as my final proposition / This rough was finalised as a final proposition
e Jended...
e The elements were put in order to .......

4. CONCLUSION
What is your opinion about your work and why should your works be chosen.

e | am (not) satisfied with the result / my final proposition because...
e Ifl had the chance to make any changes | would.....

e [t would allow to ...

e That is the reason why ... / These are the reasons why...

e Therefore, |...



GRAPHIC DESIGN PROCESS STEPS

THE BENEFIT OF THE GRAPHIC DESIGN PROCESS

When starting a new design project, there are steps of the graphic design process to follow that
will help you to achieve the best results. Rather than jump right into a graphics software program
to try to create a final version, you can save yourself time and energy by first researching the
topic, finalizing your content, starting with simple sketches and getting several rounds of approval
on designs.

GATHER INFORMATION

Before you can start a project you of course need to know what your client needs. Gathering
information is the first step of the graphic design process. When approached for a new job, set up
a meeting to discuss the scope of the work. Be sure to gather as much information as possible:

What to Ask Graphic Design Clients

Aside from the product your client needs (such as a logo or a website), ask questions such as:
e Who is the audience?

e What is the message?

e How many pages is the piece?

e What are the dimensions?

e Is there a specific budget?

e Is there a deadline for completion?

e Can the client provide examples of design they like?

e Is there an existing corporate brand that needs to be matched?

Take detailed notes, which you can use later for the next step of the design process.

CREATE AN OUTLINE

Using the information collected in your meeting you'll be able to develop an outline of the content
and goal of the project, which you can present to your client for approval before proceeding. For a
website, include all of the major sections and the content for each. Include the dimensions and
technical specifications for print or web work as well. Present this outline to your client, and ask
for any changes. Once this is finalized, you know you are in agreement on what the piece will
include and can proceed to the next step of the graphic design process.

How to Create a Graphic Design Project Outline
NOTE: It is at this time that you would provide a version to your client as well, including the cost
and timeframe for the work, but here we are focusing on the design process.

HARNESS YOUR CREATIVITY!

Design should be creative! Before moving on to the design itself (don't worry, that's next) take
some time to think about creative solutions for the project. You can use the client's examples of
favorite work as guidelines for what they like and don't like, but your goal should be to come up
with something new and different that will separate them from the rest (unless of course they
specifically asked to fit in). Ways to get the creative juices flowing include:

Brainstorming: Get together with a group and throw out any and all ideas

Visit a museum: Get inspired by the originals

Read a book: Something as small as a color or shape in a graphic design book could spark a
completely original idea;



Take a walk: Sometimes its best to get outside and watch the world...you never know what will
spark your imagination

Draw: Even if you're not an "artist," doodle some ideas on a page Once you have some ideas for
the project it's time to start creating a structured layout.

SKETCHES AND WIREFRAMES

Before moving into a software program such as lllustrator or InDesign, it is helpful to create some
simple sketches of the layout of a piece. This way, you can show your client some ideas without
spending too much time on design. Find out if you are headed in the right direction by providing
quick sketches of logo concepts, line drawings of layouts showing where elements will be placed
on the page or even a quick handmade version of a package design. For web design, wireframes
are a great way to start with your page layouts.

DESIGN MULTIPLE VERSIONS

Now that you've done your research, finalized your content and gotten approval on some sketches
you can move on to the actual design phases of the graphic design process. While you may knock
out the final design in one shot, it's usually a good idea to present your client with at least two
versions of a design. You can agree on how many unique versions are included in a job in your
version. This gives the client some options and allows you to combine their favorite elements from
each. TIP: Be sure to keep even the versions or ideas that you choose NOT to present and that you
might not even like at the time, as you never know when they'll come in handy.

REVISIONS

Be sure to let your client know that you encourage "mixing and matching" the designs you
provide. They may like the background color on one design and the font choices on another. From
their suggestions you can present a second round of design. Don't be afraid to give your opinion
on what looks best...after all, you're the designer! After this second round, it isn't uncommon to
have a couple more rounds of changes before reaching a final design.

STICK TO THE STEPS

When following these steps, be sure to finish each one before moving on to the next. If you
conduct solid research, you know you can create an accurate outline. With an accurate outline,
you have the information necessary to sketch out some ideas. With the approval of these ideas,
you can move on to create the actual design, which once revised, will be your final piece. That's
much better than having a client say "Where's the Logo?" after the work is already done!




